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ABSTRAK 

Indra Kusuma, 2025, "Pengaruh Kualitas Produk Dan Harga Serta 

Promosi Terhadap Minat Beli Pada Cafe Tentang Rasa Lebaho Ulaq Kecamatan 

Muara Kaman Kabupaten Kutai Kartanegara" Skripsi Fakultas Ekonomi dan 

Bisnis Universitas Kutai Kartanegara. bimbingan Prof. Dr. Yonathan Palinggi, 

MM dan Johansyah, SE, MM. 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh variabel 

kualitas produk, harga dan promosi terhadap minat beli pada Cafe Tentang Rasa 

Lebaho Ulaq Kecamatan Muara Kaman. 

Penelitian ini menggunakan data kuantitatif yang didapat dari data 

kuisioner. Jumlah sampel penelitian sebanyak 60 orang dengan metode 

pengambilan dengan cara random sampling. Alat analisis menggunakan analisis 

regresi berganda dan uji hipotesis menggunakan uji F dan uji t. 

Hasil perhitungan uji F didapat F hitung adalah 148,566 sedangkan nilai F 

tabel diperoleh nilai sebesar 2,53 hal ini berarti bahwa (Fhitung 148,566 >  Ftabel 

2,53)., sehingga dapat dikatakan variabel kualitas produk, harga dan promosi 

secara bersama-sama mampu menunjukkan pengaruhnya terhadap minat beli atau 

model regresi dapat dipakai untuk mempredikasi minat beli. Sehingga hipotesis 

pertama di terima. 

Variabel kualitas produk memiliki pengaruh positif atau searah terhadap 

minat beli pada Cafe Tentang Rasa Lebaho Ulaq Kecamatan Muara Kaman. 

Kemampuan variabel kualitas produk ini menjelaskan minat beli sebesar 69.7%. 

Berdasarkan uji t (t test) ternyata variabel kualitas produk berpengaruh secara 

parsial terhadap minat beli (t hitung > t tabel) atau 6,182 > 1,671. Sehingga 

hipotesis kedua diterima. 

Variabel harga memiliki pengaruh positif dan searah terhadap minat beli 

pada Cafe Tentang Rasa Lebaho Ulaq Kecamatan Muara Kaman. Kemampuan 

variabel harga ini menjelaskan minat beli sebesar 82,6%. Berdasarkan uji t (t test) 

ternyata variabel harga berpengaruh secara parsial terhadap minat beli (t hitung > t 

tabel) atau 11,722 > 1,671. Sehingga hipotesis ketiga diterima. 

Variabel promosi memiliki pengaruh positif dan searah terhadap minat beli 

pada Cafe Tentang Rasa Lebaho Ulaq Kecamatan Muara Kaman. Kemampuan 

variabel suasana ruangan ini menjelaskan minat beli sebesar 38,3%. Berdasarkan 

uji t (t test) ternyata variabel promosi berpengaruh secara parsial terhadap minat 

beli (t hitung > t tabel) atau 7,941 > 1,671. Sehingga hipotesis keempat dalam 

diterima. 

Kata kunci  : kualitas produk, harga, promosi dan minat beli 
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ABSTRACT 

Indra Kusuma, 2025, thesis title "The Effect of Product Quality, Price, and 

Promotion on Purchasing Interest at the Lebaho Ulaq Cafe in Muara Kaman 

District, Kutai Kartanegara Regency " Thesis Faculty of Economics and Business 

Universitas Kutai Kartanegara. Academic Advisor I Prof. Dr. Yonathan Palinggi, 

MM and Academic Advisor II. Johansyah, SE, MM. 

The purpose of this study is to determine the effect of product quality, 

price, and promotion variables on purchasing interest at Cafe Tentang Rasa 

Lebaho Ulaq, Muara Kaman District. 

This study uses quantitative data obtained from questionnaires. The 

sample size was 60 people, selected using random sampling. The analysis tool 

used multiple regression analysis and hypothesis testing using the F test and t test. 

The results of the F test calculation obtained a calculated F of 148.566, 

while the F table value obtained a value of 2.53, which means that (Fcalculated 

148.566 > Ftable 2.53). Therefore, it can be said that the variables of product 

quality, price, and promotion together can show their influence on purchasing 

interest, or the regression model can be used to predict purchasing interest. Thus, 

the first hypothesis is accepted. 

The product quality variable has a positive or direct influence on 

purchasing interest at Cafe Tentang Rasa Lebaho Ulaq, Muara Kaman District. 

The ability of this product quality variable explains 69.7% of purchasing interest. 

Based on the t-test, it turns out that the product quality variable has a partial 

effect on purchasing interest (calculated t > table t) or 6.182 > 1.671. Therefore, 

the second hypothesis is accepted. 

The price variable has a positive and direct effect on purchasing interest 

at Cafe Tentang Rasa Lebaho Ulaq, Muara Kaman District. The price variable 

explains 82.6% of purchase interest. Based on the t-test, the price variable has a 

partial effect on purchase interest (t-count > t-table) or 11.722 > 1.671. 

Therefore, the third hypothesis is accepted. 

The promotion variable has a positive and direct effect on purchasing 

interest at Cafe Tentang Rasa Lebaho Ulaq in Muara Kaman District. The room 

atmosphere variable explains 38.3% of purchasing interest. Based on the t-test, 

the promotion variable has a partial effect on purchase intention (calculated t > 

table t) or 7.941 > 1.671. Therefore, the fourth hypothesis is accepted. 

Keywords: product quality, price, promotion, and purchase intention 
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